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On 29th and 30th in March 2014, the 8th International Fair Trade
Town Conference was held at Kumamoto City International Center.
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The 8th International Fair Trade Town Conference Official site
http://fairtrade08.wixsite.com/home
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In 2009, two of the world's leading Fair Trade federations, the
World Fair Trade Organization (WFTO) and the Fairtrade Labelling
Organization International (FLO) created the ‘Charter of Fair Trade
Principles’. This holds up the following 5 core principles as integral to
the development objectives of Fair Trade:

1" Market Access for Marginalised Producers

Many producers are excluded from mainstream and added-value markets, or only access them
via lengthy and inefficient trading chains. Fair Trade helps producers realise the social benefits to
their communities of traditional forms of production. By promoting these values (that are not
generally recognised in conventional markets) it enables buyers to trade with producers who
would otherwise be excluded from these markets. It also helps shorten trade chains so that
producers receive more from the final selling price of their goods than is the norm in conventional
trade via multiple intermediaries.

2 Sustainable and Equitable Trading Relationships

The economic basis of transactions within Fair Trade relationships takes account of all costs of
production, both direct and indirect, including the safeguarding of natural resources and meeting
future investment needs, Trading terms offered by Fair Trade buyers enable producers and workers
to maintain a sustainable livelihood; that is one that not only meets day-to-day needs for economic,
social and environmental wellbeing but that also enables improved conditions in the future. Prices
and payment terms (including prepayment where required) are determined by assessment of these
factors rather than just reference to current market conditions. There is a commitment to a long-
term trading partnership that enables both sides to co-operate through information sharing and
planning, and the importance of these factors in ensuring decent working conditions is recognised.

3 Capacity Building & Empowerment

Fair Trade relationships assist producer arganisations to understand more about market
conditions and trends and to develop knowledge, skills and resources to exert more control
and influence over their lives.

4 Consumer Awareness Raising & Advocacy

Fair Trade relationships provide the basis for connecting producers with consumers and for
informing consumers of the need for social justice and the opportunities for change. Consumer
support enables Fair Trade Organisations to be advocates and campaigners for wider reform of
international trading rules, to achieve the ultimate goal of a just and equitable global trading
system.

9 Fair Trade as a “Social Contract”

Application of these core principles depends on a commitment to a long - term trading
partnership with producers based on dialogue, transparency and respect. Fair Trade transactions
exist within an implicit “social cantract” in which buyers (including final consumers) agree to
do more than is expected by the conventional market, such as paying fair prices, providing
pre-finance and offering support for capacity building. In return for this, producers use the
benefits of Fair Trade to improve their social and economic conditions, especially among the

@ Fair Trade link café
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In the 1F lobby of the Kumamoto City International Center,
Kumamoto's hub for all things global, there is “link café”
which takes the concept of local production for local
consumption and handicrafts made by the disabled and other
underprivileged persons to a whole new level of “ nice”

It's a great little space to sip your coffee or tea and check
out some of the choice handicrafts while picturing all the
smiling faces of the people who made the goods.

most disadvantaged members of their organisation. In this way, Fair Trade is not charity but a
\partnershlp for change and development through trade. (Source: WFTO website) J
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Since 2016, the Fair Trade Marche has been held at BIPURESU
square, that is located at KAMI-TOORI entrance from the tram
street.
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for fair and poverty-free societies

“Fair Trade is a trading partnership, based on dialogue, transparency and
respect, that seeks greater equity in international trade.

It contributes to sustainable development by offering better trading
conditions to, and securing the rights of, marginalized producers and
workers - especially in the South.

Fair Trade Organizations, backed by consumers, are engaged actively
in supporting producers, awareness raising and in campaigning for
changes in the rules and practice of conventional international trade.”
(Source: WFTO website)

Fair Trade is not merely buying and selling but a means of indicating
the practices for achieving both success in business and protecting
human rights by highlighting the existent trade rules and customs in
need of reform while ensuring that the implementation of fair trade

policy is always a viable option.
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In order to be recognized as a Fair Trade City, the following
6 standards set by Fair Trade Forum Japan must be met:

Establishment of promotional organizations
and expansion of the support sector

= Established the Fair Trade City Kumamoto Steering Committee
Taking action and raising citizen awareness

= Fair Trade is widely covered by the local media (newspapers,
magazines, TV, radio etc.) and over 50 events are held each year

Integration into the local society

Sndird = Fair Trade coffee is consumed publicly and privately in such
3 buildings as City Hall, contemporary Art Museum Kumamoto
and local industries within Kumamoto City

Contributing to revitalization of the region
a = Collaborated with institutes and facilities for the disabled to
produce Fair Trade cookies
Wide-scale offering of Fair Trade goods
5 based on local businesses (commercial establishments)
= Over 100 local stores carry Fair Trade products
Supporting and spreading Fair Trade by
local municipalities

= In December 2010, during a Kumamoto City council meeting,
a resolution on the ‘Popularization of Fair Trade Principles’ was
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¢ Ensure producers receive prices that cover average
production costs

4 Guarantee additional Fairtrade Premium for developmental
projects

4 Facilitate long-term stable trading partnerships

+ Guarantee of pre-financing for producers who require it

<+ Ensure safe labor environments

[ . ¢ Democratic management and respect for human rights
St.?ﬂ!l?m!',.ds # Regional social development
@ Prohibition of child labor and forced labor

# Restrictions on the use of pesticides and pharmaceuticals
and suitable management practices

# The preservation of soil, water and biological diversity
¢ Encouragement of organic farming practices

‘Standards'
nsarcs

# Prohibition of Genetically-modified organisms (GMO)




